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Romance sells the most of the 8 major novel
genres for

$1.08 BILLION
annually

surge in sales volume to 

19 million units,
a level unseen since 2014



#BOOKTOK
private guilty

pleasurE 

cultural
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PURPOSE

To examine how romance
novel consumption affects
romantic communication,

including relationship
satisfaction, communication

dynamics, and idealistic
expectations.

To apply these
findings to promote

healthier reading
habits and advance

the studies of
interpersonal

communication and
media effects.



SIGNIFIGANCE

Romance novels are particularly popular among
younger readers, making it vital to understand &
address possible effects urgently

Data could prove useful to marriage counselors,
relationship experts & the general public

filling the
research gap

Most research on romance novels is over a
decade old, highlighting the need for current
evaluation

Limited research on romantic media's impact on
partner communication (mostly on satisfaction
sexual behaviors, etc)

increasing
relevancy



rESEARCH QUESTION

Does the consumption of
romance novels negatively

impact the perceived quality of
communication among

individuals and their real-life
romantic partners?



literature review

What is the
romance novel?

Theoretical
grounding 

Romantic
expectations →
communication

practices



Romance novel: “ A
specific type of
romantic fiction, with a
formulaic story
chronicling the gradual
development of a
relationship” 

Love depicted through the
romance novel is...

ideal
extremely passionate
transformational 

Dialogue in the romance novel...
is often unnatural
reinforces extreme
expectations, like violent
protectiveness
repetition may distort views
of healthy relationships

(Long, 2007).

(Signorelli & Morgan, 1990).

Romance novels as
they will be

conceptualized for
this study



Media shapes social reality →
heavy romance novel
consumers may adopt
symbolic ideals, causing
dissatisfaction when real-life
interactions fall short

Frequent viewers of
romantic programs often
expect marriages to be
functional with minimal
effort 

Romance novels can shape a
reader's perception of what
constitutes a healthy, fulfilling
relationship & imply guidelines
for romantic success

 
 (Burnett & Beto, 2000)

(Zondarak, 2012)

Theoretical
grounding:
cultivation

theory



People utilize media to meet
their needs & feel satisfied
when they are met → romance
novels fulfill unmet relational
needs

Romance reader: an active
consumer, aware of their
reasons for choosing the
genre & therefore, of a lack in
their romantic life 

People turn to media and
other sources for guidance
on romantic expectations
and decisions

Characters “give rise to
certain beliefs, or
changes in beliefs,
towards one’s romantic
partner”

(Garciano et al., 2023)

(Zondorak, 2012). 

(Long, 2007).

Significant correlation
exists between
motivation to read
romance novels & low
relationship satisfaction

Theoretical
grounding: Uses &

Gratifications
Theory



Existing research has not
fully explored how altered
romantic expectations
impact partner
communication

Shifting beliefs about
relationships can alter
communication patterns,
suggested by Relational
Dialectics Theory Social media offers insights

into how romance readers'
communication expectations
manifest in real-life 

(Baxter & Braithwaite, 2008)

Readers may mimic
dramatic fictional
interactions, such as grand
declarations or ultimatums,
disrupting authentic
communication

Some women lashed out at
partners for not meeting
heroic standards set by
novels  (Burnett & Beto, 2000)

(Artime, 2016)

how romantic
expectations can be

translated into
communication

practices



Higher consumption of romance
novels is associated with more
idealistic expectations of real-life
romantic relationships.

h1: 

iv: novel
consumption

DV: Idealistic
expectations



Individuals who frequently consume
romance novels will report lower
relationship communication
satisfaction compared to those who
consume romance novels less
frequently.

h2: 

iv: novel
consumption

DV: Relationship
communication
satisifaction

iv: novel
consumption

DV: Relationship
communication
satisifaction

vs.



Social media engagement,
particularly comments on platforms
like TikTok, will reflect distorted
perceptions of healthy romantic
communication among romance novel
readers.

h3: 



Survey research is the most
effective method for

gathering data from groups
too large to observe, like
American romance readers

(Babbie, 2013).  

 procedure

35-question questionnaire, 
5-point Likert scale, from ‘strongly
disagree’ to ‘strongly agree,’ 
multiple choice

AFTER IRB APPROVAL, administer online to
voluntary participants meeting the participant
criteria via an online survey software



genre attracts diverse audience  (NPD Book,
2017)

limiting to sample from a single
geographical location

should Include diverse romantic
relationships, both heterosexual & same-sex

desired sample size: 400–500 respondents,
minimum of 300 respondents accepted

 participants

-u.s. residents 

-in long-term romantic
partnerships (2+ years of

dating, cohabiting,
engagement, OR marriage)

-engage in reading as a
hobby

GENERALIZABILITY 

sample criteria: 



questionnaire 

Three contingency MCQs at
start will indicate if
participant fits desired
sample

If “No” is received for any,
survey will conclude 



data set for the variable NovelConsumption
higher score = higher consumption 

data set for the variable IdealisticExp
higher score  = more idealistic expectations

questions 6-11: questions 12-22

data set for the variable CommSatisfaction
higher score = higher satisfaction

Questions 23-32 

gathers optional demographic data
i.e. age range, gender, sexuality,
household income, race

questions 33-35break
down

question



statistical testing
h1: h2: 

independent t-test
 to test the correlation between

NovelConsumption &
IdealisticExp

Pearson’s r-test

 

NovelConsumption → into
FrequentReader &
InfrequentReader categories
using median split

FrequentReader: above
median score
InfrequentReader: at or
below median score 

to compare the mean
CommSatisfaction scores between
frequent and infrequent romance

readers



triangulation

h3: 
 of the social media platform

TikTok, focusing on posts
hashtagged BookTok. 

 

Incorporate social media engagement
questions in survey

"Do you use TikTok to engage with
book-related content?”

Optional user tagging
Ask respondents if they are
comfortable sharing TikTok handle
for research purposes
To identify if participants are active
on #BookTok & compare behavior
with survey responses

content analysis

connecting
survey data to

content analysis

Analyze posts/comments for
distortion frequency, patterns, themes
& trends

coding

codebook
Preliminary criteria:

References a romance novel or trope
Flagged as “distorted perception” if
aligning with distortion types 

i.e. idealized miscommunication,
conflict as passion

Distortion types will include
definitions/examples for consistency
& inter-coder reliability



POTENTIAL FINDINGS

H1 supported if the data
reveal a statistically

significant correlation
between higher levels of
reported romance novel

consumption and
idealistic expectations

H2 supported if the
CommSatisfaction
mean score for the

FrequentReader group
is significantly lower

than that of the
InfrequentReader

group

H3 supported if analysis
reveals significant
frequency & clear

pattern of
comments/posts that
align with predefined

"distorted perceptions"
& if there is high inter-

coder reliability



POTENTIAL FINDINGS

iv: novel
consumption

DV: Idealistic
expectations

h1 very likely to be
accepted

ample previous research
aligns

ROMANCE NOVELS ARE
INHERENTLY IDEALISTIC



IF some or all hypotheses are accepted,
these insights can contribute to...

potential implications

relationship
counseling

improved
communication 
among couples

EMOTIONAL 
SELF-AWARENESS

ADOPTION OF 
HEALTHIER HABITS



online survey excludes readers
without reliable internet access

may be challenging to DEVELOP DIRECT
CONNECTION BETWEEN survey data &
content analysis if participants are
unwilling to provide USERNAMES

Participants restricted to the U.S.,
which may limit the application of
findings to international or cross-
cultural contexts

Not all romance novels are
identical, differences in
subgenres/themes are not accounted
for 

1

2

3

4

limitations



thank you!


